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Improve your long game 2018  
Promotional Guide for Golf Club Representatives    

 

Welcome to Cancer Council NSW’s skin cancer prevention program Improve your long 
game! If you a returning club, welcome back. To our new club partners, thank you for being 
part of Improve your long game and Cancer Council NSW’s vision for a cancer-free future.  

This marketing and communications guide will assist you in promoting the program in your 
golf club. In the pages that follow you will find a range of resources, information and tips to 
help you engage your members in improving their sun protection behaviour while on – and 
off – the golf course. Physical print assets will be provided to you by your local Cancer 
Council NSW contact while digital assets are available on a designated password-protected 
online portal. While we encourage you to use the full range of assets in this guide, we also 
understand that each club is different in the promotional channels you have available to you. 
Please take a look inside to see what resources are the best fit for your club:  

• Print assets  
• Newsletter snippets  
• Social media guidelines  
• Digital kit (website assets, newsletter banners, email signature, social media posts, 

digital screen slides)  
• Video content  

If you are a returning club you may notice there are new assets to help you engage your 
members in 2018. These have been developed following feedback that was obtained from 
golf club members and club representatives at the end of the 2017 season. 

If you have any questions or concerns about the enclosed information, need additional 
content, or there is something missing from this resource, please contact your designated 
Cancer Council NSW contact. As always, to help us extend the reach of the program across 
NSW and ensure it is working for you in the most efficient way, we welcome feedback on the 
program at any time.  

 

Sincerely,  

Cancer Council NSW  

 

 

 

 

 

https://www.cancercouncil.com.au/cancer-prevention/sun-protection/sports-groups-sun-protection/golf/participating-club-resources/
https://www.cancercouncil.com.au/cancer-prevention/sun-protection/sports-groups-sun-protection/golf/participating-club-resources/
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Improve your long game  
Print Assets  
There are eight print assets available for display in 2018, including three new pieces.  

Image Usage  
Sunscreen stand  

  

The stands return for another year, 
providing sunscreen directly to 
members while they playing golf. 
The blue ‘Apply’ sign should be 
placed in the ground at hole 1, 
whole the yellow ‘Reapply’ sign is 
for hole 9.  
 
Where feasible, please place 
sunscreen stands in the shade, to 
extend the life of the sunscreen.  

Door decal  

 

Stick this door decal on entry and 
exit doors at the club house.  

Bathroom decal 

 
 
 
 
 

This decal can be stuck to mirrors 
or walls in bathrooms at your club.    
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Mythbusting poster  

 

The mythbusting poster ‘busts’ 
common myths associated with 
skin cancer and melanoma.  
 
Place this poster in an area where 
members have a chance to spend 
more time reading the poster in 
detail.  
 

Clubhouse poster  

 

Due to the larger size of this 
poster, display it in a prominent 
location in your club house.   

UV Poster  

 

*New in 2018*  
To help build an understanding on 
the risks of UV throughout the day 
over summer, this this laminated 
poster can be written on with a 
whiteboard marker to show the 
daily UV level.  
Simply download the Cancer 
Council SunSmart App from the 
App Store or Google Play for the 
times and UV level you need to 
write on the poster each day. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.sunsmart.com.au/tools/interactive-tools/free-sunsmart-app
http://www.sunsmart.com.au/tools/interactive-tools/free-sunsmart-app
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Fact sheet  

  

*New in 2018*  
This fact sheet is for your use, or 
that of your golf pro, not for 
members. It contains helpful 
information on what good sun 
protection looks like and ideas on 
how you can increase awareness 
within your club, as well as 
conversation starters and 
interesting facts and myths to get 
you talking with your members.  
  

Sunscreen stickers  

 
 

 

*New in 2018* 
Golfers told us in 2017 that the 
Cancer Council sunscreen used 
on the course (the ‘Everyday’ 
range) had a greasy residue and 
potentially affected their grip.  
 
As a result we have provided dry 
touch ‘Work’ sunscreen pumps in 
2018 to resolve this issue. You will 
receive an A4 sheet of stickers; 
please place the stickers on the 
pump bottles so they don’t cover 
the SPF50+ (refer to image to the 
left). And remember, as the pumps 
empty and you replace them with 
new ones, pop a new sticker on 
them too! 
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Improve your long game  
Newsletter ‘snippets’ 

 

See messaging below that you can copy and paste directly into communications (i.e. 
newsletters, website) or use in conversations. We’ve also put together suggested 
timeframes during the campaign period when you could send communications out to your 
members.  

Copy Timeframe  
On <insert date> our club will partner <again / for the first 
time> with Cancer Council NSW to roll out the Improve your 
long game program.  
 
This program aims to improve sun protection behaviours 
among recreational male golfers as research shows that men 
over the age of 40 in NSW are 1.5 times as likely to be 
diagnosed with melanoma and around twice as likely to die 
from it as women of a similar age.  
 
As you walk around the club and on the course this summer, 
you’ll see posters, sunscreen stands and videos on display. 
Take a moment to read a poster, apply sunscreen, or ask 
your golf pro about how you can reduce your melanoma risk. 
  

Program commencement  

<Insert your golf club name> is one of over 100 golf clubs 
across the state who are taking part in Cancer Council NSW’s 
Improve your long game program this summer.  
 
The program is all about encouraging golfers to use sun 
protection every time they play and we’re here to ensure that 
our members keep themselves protected when out on the 
course.  
 
Remember that 95% of all skin cancers are caused by 
overexposure to UV and during the summer months, UV hits 
extreme levels. This makes sun protection even more 
important so remember to:  
 

• Wear long-sleeved clothing 
• Apply sunscreen 
• Wear a broad brimmed hat 
• Find shade wherever possible  
• Wear sunglasses  

 

Program commencement 

Did you know that Australian men over 40 years old are 1.5 
times more likely to be diagnosed with melanoma, and 
around twice as likely to die from it, compared to women of a 
similar age?  

Throughout campaign 
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But it doesn’t need to be this way. When you’re out on the 
course this summer remember to prepare for and use sun 
protection every time you play. 
 
Cancer Council NSW is the only organisation that works 
across all cancers from research right through to prevention, 
advocacy, and information and support. This is because 
every year in Australia alone, more than 48,000 new cases of 
cancer are expected to be diagnosed and the impact on 
families, carers and communities is significant.  
 
Cancer Council NSW is 95% community funded which is why 
we’re proud to be a partner for the Improve your long game 
program. Funds raised by Cancer Council NSW go towards 
research, prevention, advocacy, and support services to help 
all people affected by cancer. This includes the Improve your 
long game program, helping our members reduce their risk of 
melanoma every time they play golf. 
 

Throughout campaign 

On <insert date> we will be hosting our <insert event 
name/competition>.  
 
Encourage your friends and family to come along for the day 
as non-members. While you’re all out enjoying the day 
together, remember that in most parts of NSW, UV levels are 
high enough to damage unprotected skin year-round, so slip, 
slop, slap, seek, and slide. 
 

Special events and 
competitions  

Today marks the start of Australia’s Healthy Weight Week. 
Did you know that 1 in 3 cases of cancer can be prevented by 
making lifestyle choices including maintaining a healthy 
weight and being physically activity? 
 
Get out on the course this week with your mates and enjoy a 
healthy lunch or dinner when you finish for the day. And don’t 
forget to use sun protection if you’ll be out during the hours of 
<insert generic hours>.  
 
You can also complete Cancer Council NSW’s cancer risk 
quiz to get a free cookbook if you’re looking for healthy recipe 
inspiration.  
 

Monday 12 January 2018  

We’re already halfway through summer and we’re loving how 
our members are taking on the Improve your long game 
program and using sun protection every time they play.  
 
Did you ever wonder why golfers are at a higher risk of 
melanoma? Golfers are exposed to UV radiation for hours 
while playing. UV also reflects off surfaces like grass, sand 
and water, further increasing UV exposure for golfers. Check 

Monday 15 January 2018  

https://www.cancercouncil.com.au/1in3cancers/
https://www.cancercouncil.com.au/1in3cancers/
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UV levels on Cancer Council’s SunSmart app before heading 
out on the course.  
 
Australia Day falls on a Friday this year. Don’t forget to slip, 
slop, slap, seek and slide before you begin the front nine and 
again before heading in.   
 

Australia Day  
Friday 26 January 2018  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.sunsmart.com.au/tools/interactive-tools/free-sunsmart-app
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Improve your long game  
Social Media Guidelines 
 

Throughout the campaign period of 6 January to 3 March 2018, various paid and unpaid 
(organic) content will be posted from the official Cancer Council NSW page. Content will 
include: 

• Video 
• Images 
• Key messaging 
• News / PR coverage 
 

We’d love for you to get involved with our social campaign by sharing relevant posts or 
posting your own organic content. If you have a Facebook page, make sure your audience is 
kept up to date with what’s on:  

• Ensure details like location, phone number, website and services are accurate. 
• Link with your other social platforms, for example Instagram. 
• Use eye-catching images without too much text overlay. 
• Add events that encourage engagement. 
• Respond to comments and reviews – especially if they are negative! 

 
Sharing relevant posts provides a great opportunity to increase visibility through reaching a 
wider audience. Please share any content posted from the official Cancer Council NSW 
page or other relevant sites:  

1. Find the post you want to share, click on "Share" 
3. In the drop down, click on 'Share to a page"  
4. Select which Page you want the post shared to 
5. Select which Page (or your profile) to Post as 
6. Click "Post"  

https://www.facebook.com/CancerCouncilNSW/
https://www.facebook.com/CancerCouncilNSW/
https://www.facebook.com/CancerCouncilNSW/
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We have also created four images which are available for you to use on your Facebook 
page anytime during the campaign. These are available in the digital kit on the Improve your 
long game online portal.  

Some helpful tips: 

• Tag @cancercouncilnsw in your own organic posts to increase reach. 
• If you receive any questions or negative comments directly related to Cancer Council 

NSW, get in touch with your regional contact. 
• Encourage influencers at the club to engage with campaign activity and post about 

their involvement. 
 

Image Copy  Link  

 

Don’t drive a wedge in 
your game  
 
UV radiation causes 99% 
of all skin cancers and 
can damage skin even 
on cloudy days, so use 
sun protection every time 
you play! 
 

Emoji (optional):  

cancercouncil.co
m.au/longgame 
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Be on par with your sun 
protection  
 
It’s simple – applying 
sunscreen, wearing long-
sleeved tops, broad-
brimmed hats and 
sunglasses, and seeking 
shade reduces your risk 
of melanoma. 
 

Emoji (optional):  

cancercouncil.co
m.au/longgame 
 

 

Sunscreen before you hit 
the green  
 
Apply a golf ball-sized 
amount of sunscreen to 
all exposed skin 20 mins 
before going out. Don’t 
forget your neck and 
ears, and remember to 
reapply every 2 hrs. 
 

Emoji (optional):  

cancercouncil.co
m.au/longgame 
 

 

Drive home sun 
protection  
 
At 40+ men are twice as 
likely as women to die of 
melanoma. It’s never too 
late to reduce your risk – 
be sun safe every time 
you play. 
 

Emoji (optional):  

cancercouncil.co
m.au/longgame 
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Improve your long game  
Digital Kit  
 

In 2018, clubs will receive a brand new kit of exclusive digital resources to assist you in 
promoting the program. This includes:  

• Website assets 
• Newsletter banners 
• Email signature 
• Social Media posts 
• Digital screen slides 

 

The full kit can be accessed online and includes guides to help you easily choose which 
assets to use and where to use them:  

• Link: https://www.cancercouncil.com.au/cancer-prevention/sun-protection/sports-
groups-sun-protection/golf/participating-club-resources/ 

• Password: IYLG2018 

  

https://www.cancercouncil.com.au/cancer-prevention/sun-protection/sports-groups-sun-protection/golf/participating-club-resources/
https://www.cancercouncil.com.au/cancer-prevention/sun-protection/sports-groups-sun-protection/golf/participating-club-resources/
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Improve your long game  
Video Content  
 

A ‘How to’ sunscreen video can be downloaded now and played on your digital screens or used 
in your email and social media communications.  
Cancer Council: How to use sunscreen 
Download this video from its Vimeo hosted page to use in your club.  

 
 
Videos of Improve your long game ambassador and pro golfer Paul Gow will be available in late 
December 2017 – early January 2018. These videos will be made available on the online portal 
and communicated to you when they are ready to be used.  
 
A video of a case study (a golfer) will be available in late December 2017 – early January 2018. 
This video will be made available on the online portal and communicated to you when they are 
ready to be used.  
  

https://vimeo.com/244962231

